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Your Resource for Business & Session Room Success

Love What You Do—And Still Make Money

5 Top Strategies for 
Male Massage Success

Time Management 101:
Why You Should Prioritize
the 60-Minute Session

Myofascial Alternatives to Foam Rolling

Diversity, 
Equity 
& Inclusion
• Voices of Leaders 

Working Toward Diversity 
in Massage & Spa

• Be a Real Ally to LGBTQ Clients

• How Diversity Practices 
Make Businesses Better

Increase your reach among  
professionals with our family of brands

Page visitors:
1,008,929 annual page views

Print audience:
240,000 annual print distribution

Social Following:
292,400 social media audience

Want to reach multiple vertical markets? 
We’ve got you covered.
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More than a magazine

Branding Leads

Content

Over
200,000

Email
Addresses

1 Million
Page
Views

Over
50,000

Interactions
on Social Media

12 Print and 
Digital Issues 

Per Year

35,000
Leads

Created  
in 2021

291
Total

Partnerships

Integrated marketing for targeted results

Advertising goes
where advertising pays

Unprecedented  
Coverage of COVID-19

•	 COVID-19 resource center helps massage therapists stay on 
top of the global pandemic, and to support our audience 
with information on sanitation, marketing, self-care and 
grant programs.

•	 More than twice the advertisers than our     
competitors.

•	 Over 50% of the ad share in the industry.

Ad share Page share

Source Inquiry Management System.

MASSAGE 
Magazine 

62%

MASSAGE 
Magazine 

58%

Massage 
Bodywork

26%

Massage 
Bodywork

29%

Massage  
Therapy Journal

8%

Massage  
Therapy Journal

10%

Massage 
Today 4%

Massage 
Today 3%

Reach customers from every angle
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Magazine Profile

*Source: 2021 and 2022 MM Readership Surveys

Reader Profile*
Female: 80%  Male: 20%	
Average Age: 43
Independent Practice: 49%
Average years in practice: 15+ years

Male: 20%

Female: 80%

Products that MTs want to learn more about:
Continuing Education/Certification  69%

Oils, Creams and Lotions  52%

Sheets and Linens  38%

Hot and Cold Therapy Products  37%

Self-Care or Lifestyle  Products  34%

Aromatherapy  34%

Kinesiology Tape  32%

CBD Topicals   32%

SOAP Notes & Intake Forms   31% 

Massage Cups  31%

Handheld Massage Tools  29%

Business & Scheduling Software  24%

CBD Supplements  22%       

Self-Care that MTs practice:

Stretching  77%

Body Mechanics  65%

Mindfulness  54%

Nutritional supplements  49%

Meditation  48%

Reciprocal massages  47%

Posture Saving Techniques  43%

Yoga  34%

Topicals  32%

CBD Products  28%

Lotions and Creams  28%
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Why Print?

the number of readers that 
visited a site or made a 

purchase from a  
company advertising in 

MASSAGE Magazine.
Source: 2022 MM readership survey.

MASSAGE Magazine is the most trusted and  
longest published magazine in the profession. 
We offer integrated marketing programs to help 
build or maintain your company’s brand  
equity and value. We reach the massage  
therapists who are ready to buy your products 
and services through multiple media options.

Print publications are distributed through our 
integrated media avenues including mail, email 
database, and social media promotion.

Annual Buyers Guide
Our annual buyers guide is consistently  
voted number one as the premier source  
of information about products and  
services in the massage profession.

What products do massage clients 
request or purchase the most?

48%

2021 
The #1 Authority on Massage 
Products and Services

BUYERS GUIDE

massagemag.comISSUE 296 • JANUARY 2021

Your Resource for Business & Session Room Success
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O
RTH

O
TIC

S

The fastest way to
increase orthotic usage

800.553.4860 | FootLevelers.com | F L V

Good for your practice and  
GREAT for the environment! 

• Patient education tool
• Creates steady stream of revenue
• Cloud-based software
• New patient lead generation
• Clinically-proven custom orthotics
• 100% guarantee

Get started with 
the Kiosk today.

Foot Levelers

Kiosk
The

CE tab inserts May 2020.indd   1CE tab inserts May 2020.indd   1 5/28/20   5:39 PM5/28/20   5:39 PM

High-Impact Print

Display Advertising to Fit Every Budget and Advertising Goal

A Better Way
to CEU.

Save Up to 30% Now

massageceu.com

M A S S A G E  C E U

Different

Engaging

Amazing Value

Some of our Best Sellers:

M A S S A G E  C E U

Save Up to 30% Now

massageceu.com

MAS_A1-A2.indd   1 5/9/19   12:16 PM

Belly Band:
Your advertisement wrapped around 

an issue of MASSAGE Magazine.

Insert:
(Two- to 16-page, full run or targeted inserts 
can be bound or tipped in, including full-size 
or mini catalogs, samples, card stock business 
reply, multi-page roll-out, posters, and more.

www.mdpi.com/journal/molecules 1

Article

A Novel Self-Emulsifying Drug Delivery System
(SEDDS) Based on VESIsorb® Formulation
Technology Improving the Oral Bioavailability of
Cannabidiol in Healthy Subjects
Katharina Knaub 1, Tina Sartorius 1, *, Tanita Dharsono 1, Roland Wacker 1,
ManfredWilhelm 2 and Christiane Schön 1

1 BioTeSys GmbH, Schelztorstr. 54-56, 73728 Esslingen, Germany
2 Natural and Economic Sciences, Department of Mathematics, Ulm University of Applied Sciences, Albert-Einstein-Allee 55, 89081 Ulm, Germany
* Correspondence: t.sartorius@biotesys.de; Tel.: +49-711-3105-7138

Received: 18 July 2019; Accepted: 13 August 2019; Published: 16 August 2019

Abstract: Cannabidiol (CBD), a phytocannabinoid compound of Cannabis sativa, shows limited oral bioavailability due to its lipophilicity 
and extensive fi rst-pass metabolism. CBD is also known for its high intra- and inter-subject absorption variability in humans. To overcome 
these limitations a novel self-emulsifying drug delivery system (SEDDS) based on VESIsorb® formulation technology incorporating CBD, as 
Hemp-Extract, was developed (SEDDS-CBD). The study objective was to evaluate the pharmacokinetic profi le of SEDDS-CBD in a random-
ized, double-blind, cross-over design in 16 healthy volunteers under fasted conditions. As reference formulation, the same Hemp-Extract 
diluted with medium-chain triglycerides (MCT-CBD) was used. CBD dose was standardized to 25 mg. Pharmacokinetic parameters were 
analyzed from individual concentration-time curves. Single oral administration of SEDDS-CBD led to a 4.4-fold higher Cmax and a 2.85-
/1.70-fold higher AUC0–8h/AUC0–24h compared to the reference formulation. Tmax was substantially shorter for SEDDS-CBD (1.0 h) com-
pared to MCT-CBD (3.0 h). Subgroup analysis demonstrated a higher bioavailability in women compared to men. This di¡ erence was seen 
for MCT-CBD while SEDDS-CBD mitigated this gender e¡ ect. Overall, SEDDS-CBD showed a signifi cant improvement for all determined 
pharmacokinetic parameters: increased CBD plasma values (Cmax), favorably enhanced bioavailability (AUC) and fast absorption (Tmax). 
No safety concerns were noted following either administration.

Keywords: bioavailability; Cannabis sativa; cannabidiol; CBD; hemp extract; human; oral drug delivery system; pharmacokinetic; SEDDS

Polybag Outsert:
Distribute your samples, catalogs, 

flyers, and postcards cost effectively.

Cover Tip:
Own the front cover! Your 

advertisement featured as a faux 
cover of MASSAGE Magazine.  

Choose between a two-page front 
and back presentation, or a four-

page folded presentation.

MASSAGE
THERAPISTS
EARN CEUS
Get FMT Certifi ed with RockTape

TOP
INSTRUCTORS
Engaging and Dynamic Courses

JOIN OUR 
COMMUNITY
50,000 Professionals Worldwide

LEARN
Kinesiology Taping, Cupping,
IASTM Techniques and MORE!

GET MORE
CLIENTS
FREE Exposure from RockTape.com

massagemag.com

Your Resource for Business & Session Room Success

Advertisement

DISINFECT WITH CONFIDENCE
Rejuvenate™ Disinfectants kill 

the virus that causes COVID-19
in as little as 1 minute1

GET INFECTION PREVENTION CERTIFIED 
Take the FREE online course and join 

the 10,000+ certifi ed professionals

SHARE YOUR DISINFECTION PROTOCOLS
Communicate your commitment to 

safe practices with clients

¹ Rejuvenate is approved under the EPA Emerging Pathogen Rule, 
refer to EPA List N: Disinfectants for use against SARS-CoV-2.

MASSAGE
ADVERTISEMENT

Exploring today’s touch therapies

Directory Tab Insert:
Own your product category with this 

two-sided, four-color, fold-out tab insert.

N
U
TRITIO

N

Doctors, 
Request Your  
FREE Package 

Today!

• Four immune boosting supplements  
in one convenient package

• Affordable for you and your patients

• Help your patients build and maintain  
a healthy immune system 

• Be the trusted resource in your local  
community for immune health products

Four Key Products, In one Convenient Package

Introducing....Introducing....

The Immune Health PackageThe Immune Health Package

GUARANTEED  
QUALITY 

AND POTENCY

Exclusively from  

Dee Cee Labs

IMMUNE HEALTH PACKAGE

FREE SAMPLE
Mention: Immune4

Call Today!  • 1.800.251.8182 Trusted Since 1962

Editorial Series:
(Two-page spread): A “problem/
solution” sponsored article on 
your topic, written by our staff, 
accompanied by your featured 
product overview and contact 

information.

Additional High Impact Print Options:
French Door Front Cover, Roll-Out Covers, Stickers, Post-it Notes,  

Perforated/Tear Out Cards, and Printed Polybags.

Learn
Kinesiology Taping, Cupping,
IASTM Techniques and MORE!

Join Our
Community
Kinesiology Taping, Cupping,
IASTM Techniques and MORE!

Get More
Clients
Kinesiology Taping, Cupping,
IASTM Techniques and MORE!

Massage
Therapists
Earn CEUs
Kinesiology Taping, Cupping,
IASTM Techniques and MORE!

Top
Instructors
Engaging and Dynamic Courses

REH
A
B

Branded Content:
(2-Page Spread): Educational 
article accompanied by your 
advertisement. Four layout 

options to choose from.
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High-Impact Digital

Cutting-edge digital products to create opt-in lead generation, 
education, and branding

Sample of the Month/
Product Giveaway                                   

Month-long lead-
generation program. 
Sample or Giveaway 
is featured on 
massagemag.com and 
promotion includes full 
eblast, one eNewsletter 

mention, social media promotion, and 
homepage call to action linking to custom 
landing page for lead capture.

Infographic
Custom built visual 
article (graphic) that 
is informational/
educational and quickly 
represents valuable 
information to the 
massage therapist.

Webinar
Live, one-hour, educational event with 
clients, featured speaker(s), our team 
moderates the interactive event, records 
and posts on massagemag.com. Attendee 
and registrant contact info provided to the 
vendor. Month-long promotion includes 
full eblast, one eNewsletter mention, social 
media, and featured section on full-page 
print ad in MASSAGE Magazine.  
Webinar Promotion for vendors’ existing 
webinar(s) also available.

eBook
Lead-generating eBook that 
is informational/educational 
and represents valuable solutions to 
massage therapists.

eBook Promotion: 
Custom designed 
program to promote 
vendors existing eBook.

Sponsored Content
An educational article provided by the 
vendor or written by our team that is non-
promotional in nature but is a topic that 
reflects the business nature of the vendor. 
Other advertiser banner ads are blocked  
on page.

Survey
Custom proprietary survey designed 
to gather relevant information about a 
vendor’s products or services. Results can 
serve as a benchmark and to help formulate 
creative messaging. Lead generation is an 
option.

Email Marketing                      
From geotargeted, full or partial, and 
retargeted solo eblasts, monthly eNews 
and Movers & Shakers banners to full MM 
database are available.                

eCourse
This lead-generating 
educational email 
course is an 
automated process 
where MTs sign up 
for a free course and 
are emailed specific 

content within a designated timeline.

Sponsored Quiz
Intrigue the massage therapist audience 
by testing their knowledge with this lead 
generation promotion. Custom-built quiz 
that engages the massage therapist via 
website, social media, and social-sharing 
engagement.

Resource Centers/Content Hub
Custom developed microsite that allows 
advertisers to be an authority on a specific 
topic. Optimized for relevant keywords for 
SEO value and ranking.

Case Study 
Lead-generating case study that is provided 
from the vendor to offer informational 
or educational statistics, storytelling that 
indirectly supports the product or service of 
the vendor.

...And More

BENEFITS

HOW IS 
IT MADE?

Full/Broad Spectrum hemp oil is made by extracting CBD from the 
cannabis plant, then diluting it with a carrier oil like coconut or hemp 
seed oil. This oil can then be encapsulated into a softgel, capsule or 
simply filled into a tincture for a sublingual dose.

Educational infographic Sponsored By:

Cannabidiol 
(CBD) is a naturally occurring compound found 
within cannabis sativa plants and research has shown that it has been used for centuries 
for many different chronic medical conditions related to pain and inflammation.

WHAT IS CBD?

VS.THC
THC is psychoactive and is the 
main cause for the marijuana “high”.

CBD
CBD is non- psychoactive.

BOTH CANNABINOIDS ARE PRESENT IN 
HEMP AND MARIJUANA

SAFE
CBD has no known side effects 
to humans.

LEGAL
Full/Broad Spectrum hemp oil with less than 
.3% THC content is legal in all 50 states. The 
2018 Farm Bill passed Senate and House 
removed a decades-old prohibition of the 
agricultural production of hemp.

CBD helps keep the body 
from breaking down some of 
the cannabinoids it produces 
naturally on its own (called 
endocannabinoids). CBD’s 
second function is to indirectly 
interact with specific receptors in 
the brain  (namely, CB1 and CB2 
receptors) that are responsible for 
regulating pain.

CBD helps keep the body 
from breaking down some of 
the cannabinoids it produces 
naturally on its own (called 
endocannabinoids).  CBD directly 
interacts with the CB1 receptors 
(primarly found in the brain & 
central nervous system) and CB2 
receptors (mostly in the peripheral 
organs associated with the 
immune system) found on the cell 
surfaces of the body.  Together, 
CBD interacts with both receptors 
to help support the regulation of 
pain and inflammation throughout 
the entire body.

Activating the CB1 and 2 receptors 
benefits can include:

• Relieving depression 
• Lowering intestinal     
    inflammation  CB2
• Decreasing intestinal        
   permeability 
   (Leaky Gut Syndrome) CB2
• Lowering blood pressure 
• Lowering anxiety
• Reducing fear and paranoia
• Improved sleep 

ECS
The body’s endocannabinoid system (ECS) 
is a vital molecular system for helping 
maintain “homeostasis”. In simple terms, 
this system is responsible for helping our 
cells obtain and maintain optimal health by 
keeping them stable.

FULL/BROAD SPECTRUM VS. ISOLATE
Full/Broad Spectrum hemp oil:  
Contains CBD, CBC, CBN, CBG, .3 percent 
THC, flavonoids, terpenes, and other 
phytonutrients from the aerial parts (flowers 
and leaves) of the hemp plant.
CBD Isolate: 
Contains only the CBD cannabinoid, no 
other cannabinoids or phytonutrients, 
and is THC-free.

ABSORPTION
Fat-based supplements such as 
phytocannabinoid-rich hemp oil (CBD) are 
difficult to absorb by the aqueous human 
digestive tract. Studies show that the VESIsorb® 
patented delivery system provides significant 
improvements in absorption and bioavailability 
of CBD supplements, by up to 600%.

NATURAL 
SOLUTIONS

Many health conditions, both severe and 
not, are treated with pharmaceutical drugs. 
Unfortunately, many of these drugs have 
unpleasant or dangerous side effects. In some 
instances, CBD may offer non-toxic, virtually 
side-effect free, natural benefits for individuals 
who want to avoid or reduce the number of 
pharmaceuticals they are taking.

WHAT TO LOOK FOR IN THE BEST 
FULL/BROAD SPECTRUM HEMP OIL 

A Patient Guide

HOW FULL/BROAD SPECTRUM HEMP 
OIL CAN BENEFIT YOUR HEALTH

HOW CBD 
WORKS

- Extraction process that ensures purity and safety from unwanted solvents and psychoactive components
- Bioavailability of Full/Broad Spectrum hemp oil

- Full traceability from seed to consumer
- Non-GMO hemp cultivars

- cGMP manufactured 
- ISO 17025 tested 

- Full/Broad Spectrum- rich in terpenes and other cannabinoid

Full-spectrum hemp contains all the terpenes, cannabinoids, flavonoids, fatty 
acids which have therapeutic effect and help create the entourage effect.
Broad-spectrum hemp, is full-spectrum without any trace of THC, making it the 
best choice for passing a drug test. 

Programmatic Advertising
Programmatic advertising is an efficient way to reach your target audience as they browse the web and interact with their favorite apps. Deliv-
er highly targeted ads to your audience based on both their physical and online behaviors to ensure you are only paying for ads delivered to 
the right people.

Tactics: 
•	 Site retargeting, Geofencing, Search retargeting, Keyword contextual targeting, CRM targeting.
•	 Geo-Fencing (Place-Based Marketing): Target consumers on their mobile phone, if they visit your retail or selected locations or your 

competitors’ locations.

Social Media
Take advantage of this powerful marketing tool. We can create a strategy for breaking through the noise to reach your potential customers on 
their favorite platforms. MASSAGE Magazine has the largest social media audience in the profession.

•	 Geotargeted capabilities, Facebook pixel sharing

https://www.pinterest.com/massagemag/
https://www.linkedin.com/company/the-massage-magazine-publication
http://twitter.com/massagemag
http://facebook.com/massagemagazine
http://instagram.com/massagemag
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Digital Performance

	 161,600	 Facebook followers
	 51,900	 Twitter followers
	 47,960	 LinkedIn followers
	 28,400	 Instagram followers  	
	 19,000	 Pinterest followers

Web Traffic
•	 Most site traffic in the massage industry.
•	 Cutting-edge digital products to create opt-in  

lead generation, education, and branding.

1 Million
Annual Page

ViewsSocial Media:
•	 Reach massage therapists through the 

social media channels they frequent.

Social Media Demographics: Where MTs Practice:

Email:
•	 Over 200,000 email addresses
•	 14% Average open rate

•	 Average Age — 24-35

Male: 32%

Female: 68%

Independently in my own practice 49%

Other 22%

In a chiropractic or other medical office 8%

In a shared practice with other therapists 6%

In a massage franchise location 4%

In a mobile massage practice 1%
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Online Marketing Opportunities

Homepage Horizontal
Premium location on home 
page of MassageMag.com.

Leaderboard
Attention grabbing top 
banner position.

Events List
Industry-wide calendar of 
events and webinars.
(Post your event free of 
charge).

Products & Services
New products and  
product directory
(submit your product or 
service free of charge).

Resource Centers
Easy access to targeted 
editorial through a 
customized portal. 
(sponsorship available).

Current Issue
Digital version of current 
issue.

Specialty Digital
Links to eBooks and 
eCourses.

Product of the Week
New and innovative products 
from our vendors.

Trending Articles
In depth articles covering 
topics MTs most want to 
read about.

Industry Highlights
Vendor sponsored educa-
tional articles (sponsorships 
available).

Article Horizontal Banner
High impact banner surrounded 
by quality editorial relevant to 
massage professionals.

Box Banner
High visibility ROS banner. 

Article Ad Box
Web banner surrounded by 
relevant editorial content.

Webinars
Archived and current 
educational webinars 
(sponsorships available).

Sample and Giveaway 
of the Month
Featured samples and give-
aways from companies serving 
the profession.



JAN. ’23
NEW YEAR, NEW SUCCESS

• Top 2023 Trends
• Advice & Ideas for MTs’ Success
• Social Media Makeover 
• Mindfulness for Mental Health
• Breathwork Techniques

  Ad close:   Nov. 23
  Ad materials due: Nov. 30
  Mail date:   Dec. 20

2023 EDITORIAL CALENDAR 
FEB. ’23

SPORTS MASSAGE
• Professional Sports  

Employment
• Network with Athletics  

Professionals
• Positional Release Therapy
• Assisted Stretching Technique
• Effective Client Communication

  Ad close:   Dec. 19
  Ad materials due: Dec. 27
  Mail date:   Jan. 17

MAY ’23
EDUCATION

• A Guide to Budgeting for CE
• How to Avoid Unethical CE Providers
• Bill Workers Comp
• Energy Work Research
• CranioSacral Therapy

  Ad close:   Mar. 21
  Ad materials due: Mar. 28
  Mail date:   April 18

JUNE ’23*
DIVERSITY & INCLUSION

• Prevent Cultural  
Appropriation

• Welcome LGBTQ Clients
• Stretch for Self-Care
• Business Tech: SOAP Notes & Software
• Advanced Business Techniques

  Ad close:   April 18
  Ad materials due: April 25
  Mail date:   May 16

SEPT. ’23*
CAREER GUIDE

• Medical Massage  
Job Guide

• How to Become a CE Provider
• Body Mechanics
• The Mobile Massage Career
• Fascia Techniques 

  Ad close:   July 26
  Ad materials due: Aug. 2
  Mail date:   Aug. 22

OCT. ’23
BUYERS GUIDE

• A-Z Company Directory
• Product Profiles
• Product Directory
• Retail Success
• Year-Long Resource

  Ad close:   Aug. 24
  Ad materials due: Aug. 31
  Mail date:   Sept. 19

MARCH ’23
PRODUCTS & TOOLS

• A Guide to Retail: Products & Tools
• Taping Products & Techniques
• Cupping Products & Techniques
• Lymphatic Massage
• MT Self-Care with Tools

  Ad close:   Jan. 18
  Ad materials due: Jan. 25
  Mail date:   Feb. 14

APRIL ’23
THE PAIN ISSUE

• Massage’s Role in Pain Management
• Grow an Interdisciplinary Network
• Body Mechanics for Pregnancy
• Triggerpoint Technique
• Thai Massage Technique

  Ad close:   Feb. 23
  Ad materials due: Mar. 2
  Mail date:   Mar. 21

JULY ’23
SELF-CARE

• Mobile Massage MTs’ Self-Care
• Exercise for Better Health
• Best Business Practices
• Acquire Clients
• Reiki Techniques

  Ad close:   May 24
  Ad materials due: May 31
  Mail date:   June 20

SHOW DISTRIBUTION:  
WORLD MASSAGE FESTIVAL, CHEROKEE, NC

AUG. ’23
SUSTAINABILITY

• Business-Building Foundations
• Practice Structure: LLC or Corporation
• Natural Products
• Hand Health
• Touchless Treatments

  Ad close:   June 21
  Ad materials due: June 28
  Mail date:   July 18

NOV. ’23
INDUSTRY UPDATES

• Plan for the Future
• Technique for PTSD
• Work with Veterans
• Nutrition for Self-Care
• Myoskeletal Alignment

  Ad close:   Sept. 20  
  Ad materials due: Sept. 27
  Mail date:   Oct. 17

DEC. ’23
SMALL BUSINESS SUCCESS

• Brand Your Business
• Practice-Building Techniques
• Types of Loans/Funding/Credit for Small 

Businesses
• How to Hire Correctly
• Set Yourself up for Success

  Ad close:   Oct. 26  
  Ad materials due: Nov. 2
  Mail date:   Nov. 21 

-------------
SPECIAL
EDITION
-------------

-------------
SPECIAL
EDITION
-------------

REVISED: AUGUST 4, 2022

2023_MM_Editorial_Calendar.indd   22023_MM_Editorial_Calendar.indd   2 8/18/22   11:42 AM8/18/22   11:42 AM
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Editor-In-Chief
Karen Menehan

kmenehan@massagemag.com

HOW TO SUBMIT AD FILES:
•	 Please name your file with the following protocol: Your company name issue # of the Magazine_Year. 
•	 Print and digital ad files can be submitted through our customer portal or emailed to your sales representative.
•	 All files submitted must be under 25 MB.

Let’s get started!
DIGITALSPECSPRINTSPECS

PRINT AD FILE SPECIFICATIONS:
Press-ready 300 dpi PDF preferred. We can also accept TIFF, JPEG, or EPS saved in high-res, CMYK mode, flattened and fonts 
converted to outlines where applicable. All PMS colors MUST be converted to CMYK. If we convert, a color shift may occur.

In-house Design: Our team is here to help you create the perfect ad. After the 3rd revision, we reserve the right to charge 
$100 per hour.

DIGITAL AD FILE  
SPECIFICATIONS:
Accepted file types: 
PNG or JPG, 72 dpi, preferred. 
RGB mode.We can also accept 
PSD, FLA, JPEG, and SIF

PRINT

2022 SPECS

1/12
2.25” x 

2.2”
1/6

vert.
2.25” x 

4.5” 
Marketplace

Educational 
Resources

Horiz. 600 x 90 px

Horiz. 728 x 90 px

Horiz. 600 x 120 px Box
280 x 
233 px

Movers 
& Shakers

546 x 248 px

SUBMISSION GUIDELINES
Upload your ads through our customer portal or email to your sales rep. 

Size limit: 20MB. 

Accepted file types: 
PDF: Choose press quality, include bleeds and crop marks.
JPG: 300 dpi, CMYK or grayscale, maximum quality, baseline optimized.

• All files must include bleeds and all images must have resolutions  
of at least 300 dpi. 

• Production charges may apply for any changes made after the ad is sent 
to the printer. 

• MASSAGE Magazine is not liable for any ad errors missed by a customer.
• MASSAGE Magazine is not responsible for inaccurate color if no  

press-match is provided.

In-house Design: We will design your ad at a rate of $100, which includes up 
to two rounds of edits. Additional rounds are $100 per hour.

DIGITAL

Home page

Article
Run-of-site

E-Newsletter

Leaderboard

Horiz. 728 x 90 px

Online media kit: massagemag.com/media-kit   Phone: 800.493.8866   Email: sales@massagemag.com

1/4 horiz. 7.125” x 2.25”

1/3
square
4.625” x  
4.625”

1/2 horiz.
7.125” x 4.25” 

Full page
Live area 7.125” x 10” 

Trim size 8.125” x 10.875”

Bleed 8.375” x 11.125”

2-page spread
Live area 16” x 10.625” 

Trim size 16.25” x 10.875”

Bleed 16.5” x 11.125”

Half page spread
Live area  15.725” x 4.5” 

Trim size  16.25” x 4.75”

Bleed  16.5” x 4.875”

1/6
horiz.

4.667” x 2.2”

1/2
island
4.625” x  
6.625”

1/3 horiz.
7.125” x 3”

1/4
vert.
3.5” x  
4.625”

1/2
vert.
3.5” x 
9.625”

1/3
vert.
2.25” x 
9.625”

2/3
vert.

4.625” x  
9.625”

1/4
3.5” x  
4.625”

1/2
7.125” x 4.25”

massagemag.com

ISSUE 303 • AUGUST 2021

Your Resource for Business & Session Room Success

Love What You Do—And Still Make Money

5 Top Strategies for  

Male Massage Success

Time Management 101: 

Why You Should Prioritize 

the 60-Minute Session

Myofascial Alternatives to Foam Rolling

Diversity,  
Equity  
& Inclusion
• Voices of Leaders  

Working Toward Diversity  
in Massage & Spa

• Be a Real Ally to LGBTQ Clients

• How Diversity Practices  
Make Businesses Better
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